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GEPL361, Trimester 2 2015 


Candidates must select and answer FOUR (4) questions from the following. 
Each question is worth 25 marks. 


1. What are the basic ingredients in a retail impact assessment? Why might ‘escape 
expenditure’ feature prominently in debates about the impacts of a new retail 
development proposal? 


2. What are the basic constructs and limitations of neo-liberalism? How has this ideology 
been applied to retail policy? 


3. What does ‘disadvantage’ mean in the context of retailing? Which social groups are 
particularly likely to be ‘disadvantaged consumers’? 


4. Discuss key design elements of planned shopping centres. 


5. What is central place theory? How has it been applied to retail planning? Give specific 
examples. 


6. Describe the basic steps in a retail needs assessment. How might a retail needs 
assessment be useful for councils? 


7. How do different land-use and built-form factors affect Main Street ‘viability’ and ‘vitality’? 


8. ‘There is little relationship between trading hour deregulation and significant vacant 
shops in prime sites in main streets’. Discuss with examples. 


Please remember - This examination question paper MUST BE HANDED IN. Failure to do so may 
result in the cancellation of all marks for this examination. 
Writing your name and number on the front will help us confirm that your paper has been returned. 


